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DEYI 德逸 understands sustainability as the ability to coexist 
consistently. A logical existence between the environment, 
people and all living beings that inhabit the planet.

Sustainability is achieved when all existing forms of life deve-
lop adequately without generating negative externalities of 
any kind.

In addition, guaranteeing sustainability implies that the way 
in which we live in the present cannot endanger the develop-
ment of future generations.

The concept of sustainability in the company DEYI 德逸 is 
equal to: harmony, connection, respect, collaboration, care, 
reduction, conservation, education and reduction.

RESPECT: for all beings and resources on the planet.

HARMONY: following  the logical cycles of nature.

CARE: for natural resources, the environment, people and tra-
ditions.

REDUCTION: This concept has a double reading, reducing 
the consumption of raw materials, energy and resources on 
the one hand, and reducing waste on the other.

COLLABORATION: between people and nature.

REUSE: This concept has a double reading, the reuse of 
everything that is still useful and valuable, in addition to con-
ceiving products that can be reused at the end of their useful 
life.

RESPONSIBILITY: each action taken within the business acti-
vity must have responsibility for complying with all the points 
mentioned above.

EDUCATION: it is the key tool to guarantee the sustainability 
of our society and change the parameters that guarantee sus-
tainable development.
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In order to respect the concept of sustainability, the ac-
tivity of the company is structured around the following 

diagram.
Following this diagram we will find REGENERATION. 



Our perspective on the concept of REGENERATION to achieve 
sustainability  is closely related to Chinese philosophy, which 
like many other Eastern philosophies, has a holistic view of the 
world and therefore its wisdom stems from observing the cy-
cles and behaviors of nature rather than the anthropocentric 
view, that has developed in the West.

KEY POINTS:

Our objectives are:

1/ To develop a business model that 
promotes circularity reducing the use 
of raw materials and energy when 
possible. We are focus in services 
creation instead of to generate new 
products constantly.

2/ Preserving the textile heritage of 
ethnic Chinese indigenous communi-
ties.

3/ Educate in sustainability values 
from Chinese philosophy point of 
view.
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GOAL 3:
HEALTH AND WELLNESS
Promote healthy life through traditio-
nal Chinese philosophy and tea philo-
sophy.

Traditional Chinese philosophy offers 
great wisdom on issues related to ta-
king a more conscious lifestyle that re-
duces the rhythm and speed at which 
today’s society is subjected. 

We promote these models of life 
through the teaching of tea culture 
as well as various issues from Taoist 
and Buddhist philosophy. In addi-
tion, we seek the application of this 
way of living through understan-
ding and coexistence with our eth-
nic groups that teach us to see life 
from another perspective more re-
lated to the care and preservation of 
life than to constant growth.

GOAL 4:
QUALITY EDUCATION
Offer a transversal education that pro-
motes values   of responsibility, respect 
and collaboration supported by the ho-
listic theories of Eastern societies and 
their traditions.

Today’s society has lost great knowled-
ge about the ecosystems´performance. 
This knowledge that allowed societies 
to adapt to each territory in the most 
optimal way is a key information to gua-
rantee our sustainable future. Thanks 
to the collaboration with our Guizhou 
ethnic groups, we can create an edu-
cational program  that is transversal to 
the existing one to promote values and 
knowledge  that are not contemplated 
in institutionalized education.

GOAL 5: 
GENDER EQUALITY
Both men and women have an equal 
role in the company. Personal and pro-
fessional growth of both genders are 
promoted. Our products do not discri-
minate in any way.

Guizhou society is strongly rooted in 
the figure of the woman as the axis that 
protects and cares for the life of the 
village. Those values of respect, care 
and dedication are what we include in 
everything we do at Deyi 德逸.

GOAL 8: 
DECENT WORK AND 
ECONOMIC GROWTH
Our collaboration with Chinese indi-
genous communities aims to promote 
their economic wellness through the 
development of their main economic 
activity: textiles. All work relations-
hips are governed by our sustainabili-
ty pillars, therefore, based on respect 
and mutual collaboration.

The transmission of culture is a way to 
promote value and wealth through we-
ll-being, assuming the limits of natu-
re and reducing energy consumption. 
There are many ways to generate value, 
ours is focused on creating services that 
turn around the Guizhou textile culture, 
as well Chinese Philosophy.

We do not pretend to enrich oursel-
ves through cultural appropriation. 
This project is an equitable mutual 
collaboration that intends to gene-
rate enough economic value, both 
for the indigenous workers and 
founders, to live in fair conditions.
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*Selection of the sustainable development goals that we work for at DEYI



GOAL 12/ 
RESPONSIBLE  PRODUCTION AND
CONSUMPTION
Our entire value chain is created to produce in a sustaina-
ble way and promote responsible consumption among our 
customers. Not everything is perfect yet, but we are wor-
king daily to improve our impacts.

This is achieved thanks to:

1/ Responsible management of resources: it is not produ-
ced without demand, the waste generated is minimized, a 
policy of recycling and reuse of raw materials is installed.

2/ The responsible use of energy: hiring renewable energy 
whenever possible.

3/ The continuous reduction of emissions: using the least 
polluting transports and developing projects locally.

4/ The dissemination of values   and consumption perspec-
tives that guarantee sustainable development: educating 
both clients and workers in order to achieve general allian-
ces that guarantee sustainability from all perspectives.

5/ Helping our suppliers to create sustainable production 
systems by making investments and accompaniment in the 
process.

GOAL 13: 
ACTION FOR THE CLIMATE
The project was born as a response to two pro-
blems: the general environmental and social irres-
ponsibility of the textile industry and the disappea-
rance of some traditions in the sector. Therefore, 
all the activity seeks to generate an action in res-
ponse to the climate, without forgetting its social 
level. Education and dissemination of the impor-
tance of caring for the planet is carried out in all 
the projects we developed in order to inspire other 
companies and raise consumer awareness.
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Environmental plan:
Materials

Textile production
Production products

Energy impact
Water impact

Emission of gases
Distribution

Social plan:
Collaborating social policies

Education as a tool for change
Association with other institutions

WORKING
AREAS第

三
章
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MATERIALS 
Focus on: study of the impact of each material / comparison / future 
alternatives / reuse process of post-use materials.

We are working with the materials from two perspectives: the cultivation of 
virgin material that comes from a sustainable agriculture system and the 
creation of a new method in collaboration with our artisans, by which we 
use recycled material to create new textile pieces.

We will guarantee the future by managing current resources responsibly, 
therefore, REUSE is a key element to develop and work in the present.

The objective of investigating the creation of traditional fabrics from the use 
of recycled materials, resides in the idea of mixing the past and the present 
in order to guarantee a better future.

Currently we only use cotton that comes from another province, specifically 
Hunan. However, we are working on planting new cotton fields responsibly 
in Rongjiang town. We have limited the amount of water used to the maxi-
mum  using only the rain water during the cultivation and the river water to 
prepare the seeds. We do not use chemical pesticides, Yang Yi our collabora-
tor uses a mixture of traditional plants to repel possible insect attacks.

In the near future we will add to our work methodology the use of materials 
such as:

Recycled cotton
Other recycled cellulosic fibers

One of the most sustainable option is to use recycled material because it 
needs less resources to be made. However, we are beginning to investigate 
the possibility of having our own cotton cultivation through a permaculture 
system that does not generate degradation of ecosystems but, on the con-
trary, enhances the biodiversity of the area. We will never use recycled syn-
thetic fiber materials as they generate microplastics wash after wash.
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Energy use 
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PRODUCTION
Textile production: Explanation of production processes / summary of su-
ppliers / areas for improvement.

FABRIC:
It is done in a traditional way, therefore it does not generate any type of negative 
externality. We do not use electricity in our weaving process.
 
DYE:
Only natural dyes will be made, although it is important to reduce these processes 
whenever possible since a lot of water is required in the process. Waste from the 
dyeing process must be 100% reusable.

Action plan in the near future to keep improving:

1 / quantify the water used per kilo of dyed fabric.
2 / analysis of substances included in the dye.

EMBROIDERY:
They are only made with recycled yarns.

SUPPLIERS:

ATELIER YANG YI RONJIANG VILLAGE:
Fabric supplier.
The productions are made in a traditional way collaborating with elderly women 
in the area in order to preserve their tradition.
There is no energetic spending on during textile production.

Action plan:
We are going to prepare during this year 2021 the following elements:
1 / Photo of each of the people with their data.
2 / Summary of photographs of the workspaces.
3 / Details of the energy resources they use.
4 / Study the fairtrade certificates that we can apply for.
5 / Summary of elaborated processes and resources of each one.

EMBROIDERED ATELIER:
The productions are made in a traditional way. There is no energy expenditure in 
the process.

Action plan:
We are going to prepare during this year 2021 the following elements:
1 / Photo of each of the people with their data.
2 / Summary of photographs of the workspaces.
3 / Details of the energy resources they use.
4 / Study the fairtrade certificates that we can apply for.
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GENERAL ENERGY IMPACT
Textile and clothing production / web / internet use / 
renewable alternatives

We still have a lot to analyze when it comes to our ener-
gy consumption, these are the areas in which we are wor-
king to obtain data that indicates the strategies to follow:

ENERGY IMPACT
Energy expenditure is low since most of the proces-
ses are manual. We are conducting analysis to rea-
lly quantify the impact and have reliable data.

Action plan:
1 / Calculation of each energy expenditure.
2 / Possible improvements to reduce overspending.

WATER IMPACT:
Rainwater is used to grow cotton. To dye the fabric, the 
amount of water is being limited to the maximum. Current-
ly, once that water is dyed, it is not thrown away, it is saved 
to perform the maximum number of rounds of dyeing.

Action plan:
1 / Calculation the water use during textile production
2 / Calculation and instructions to reduce post-consumer use.

GAS EMISSION:
One of our biggest challenges is minimizing gas production. 
For various reasons we have had to use air transport to send 
our fabrics, however we are already looking for local alter-
natives that allow us to significantly reduce this deficiency.

Action plan:
1 / Analyze and find low-emission shipping companies in China 
and between China and Europe



SOCIAL POLITICS:
Description of collaborators work methodology.

All collaborations between DEYI 德 逸 and any other worker are based on the fo-
llowing conditions:

1 / Transparency of the collaborators and the company. It is necessary that they 
provide all the information required and that they can justify it.

2 / Fair prices established by the artisans in relation to the difficulty and time inves-
ted in the production process. 

3 / Adaptability to artisans and their times. We do not produce anything that alters 
their optimal living conditions. They mark the production schedule in relation to 
what we need.

4/ Collaboration and cooperation. Our work is entirely based on the human es-
sence, from the generation of ties and links between all the people who are part of 
the project. The union of local communities is the most interesting way to guarantee 
sustainability

EDUCATION AS A TOOL OF CHANGE:
 An educational program on sustainable values will be carried out. This education is 
done through our social networks, mainly: newsletter, podcast and YouTube

Short courses will be held that apply Chinese philosophy as an inspiration for a cir-
cular design.

ECONOMIC IMPACT:
Our goal is to achieve the economic well-being of our artisans so that they can conti-
nue weaving. Currently, thanks to the collaboration with the Yangyi cooperative, we 
are managing to generate that wealth through the preservation of traditions.
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SPECIFIC COMMUNICATION:
 How is this work transmitted to clients ?:

Communication pillars:

- Honesty of the processes and resources used: We do not lie about our areas for 
improvement. We are transparent in everything we do with the sole objective of 
continuing to improve to be sustainable.

- Traceability: It is essential to communicate and show each and every one of the 
steps and people involved in production. We communicate our relationship with 
our artisans : their stories, their work, their motivations ...

- Dissemination of environmental problems: One of our objectives is to raise awa-
reness in society, therefore, some environmental problems will be explained and 
small solutions will be proposed that can be done individually. From DEYI 德 逸 it 
is intended to motivate people to change small behaviors and habits in their daily 
lives. 

 -Take part in actions to raise awareness on issues that are crucial to the company .

- We are truly committed to the transparency on what we do, we are aware that we 
have much to improve in many areas, in any case, we are willing to listen to any 
proposal for improvement, as well as any possible question or further information 
in the following email : contact@deyi-living.com

ANNUAL SUSTAINABILITY BAREMO ON THE WEB:

An annual report is attached to the website with our environmental and social 
impacts and improvements. Our challenges and concerns. 
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PREPRODUCTION

- Modularity
- Dual use of its components

- Location 
(production / employment / materials)

- Shared use
- Multifunctional
- Customizable

- Universal / inclusive design
- Utilization of crafting / manufacturing

- Completely avoid obsolescence
- Reuse / Recycling

MATERIALS SELECTION

-Renewable materials
-Materials galore

-Certified materials
-Durable materials

-Lightweight materials
-Local materials

-Non-toxic materials
-Materials that can be recycled

-Avoid surface treatment
-Low energy production

-Monomaterial

PRODUCTION PHASE

- Circular production
- Efficient use of energy

- Biofabrication
- Low-energy techniques

 - Easy to build and deconstruct
- Waste reduction / elimination

- Reduction of unnecessary components
- Water use reduction, efficient use

- Self assembly (user)
- Process reduction

-Zero waste production

USE
Socially beneficial design:

- Accessible
- Allows and encourages recycling

- Service vs. property
- Sustainable distribution, low energy use, 

low carbon footprint

Functionally beneficial design:
- Improves ergonomics
- Improve functionality

- Improve security
-Promotes the well-being of the user

Longer life cycle design:
- Easy to repair

- Possible new uses
- Easy to care

DISTRIBUTION

- Packaging reduction
- Ecological packaging

-Self-assembly
- Volume reduction
- Weight reduction

- Emission reduction

END OF LIFE

- Material compatibility for composting
- Possibility of recycling

- Pick up service
- Responsible use of landfills

- Remanufacturing
-Reuse

As a design studio, we 
use a series of strategies 
listed below to ensure 
the maximum sustaina-
bility of our projects. The 
goal is to take all these 
parameters into account 
and use as many of them 
as possible in each pro-
ject.



This is the first report we do. On an 
annual basis, the new plan will be 
uploaded to the web with the im-
provements achieved and the cha-
llenges that we still have to achieve.

The current travel situation to China 
is complicated so data collection ti-
mes will be a little slower than desi-
red.

ENERGY CALCULATIONS 
(WATER, ELECTRICITY,DISTRIBU-
TION) 
AUGUST 22

ANUAL REPORT
APRIL 22 ( EARTH DAY)

ARTISANS DETAILS:
OCTOBER 21
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